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This document is a guide for the verbal, 
visual, and digital elements that represent 
the MacLean Power Systems brand.

The guidelines in this document are 
intended to be used by those using visual 
elements that represent the company. 

Any design deviating from what is noted in 
these guidelines must be approved by the 
MPS senior visual designer.

The MPS brand assets include the logo, 
name, colors, and all identifying elements of 
the company.
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Our culture01
We are a family owned company 
that provides solutions for electric 
utility, communication and civil 
infrastructure solutions. We are 
connecting people for good. 
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Our brand reflects that we are innovative. We are 
friendly. We are family.

Our use of consistent cohesive images across media 
platforms reflects our key attributes to those inside 
and outside of our company.

Social Media Image Post

Friendly. Family. Innovative.
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Our Customers

NORTH AMERICA
DISTRIBUTORS

NORTH AMERICA
END USERS INTERNATIONAL

Our customers are distributors and power and utility providers. Our 
customers are delivering the power. Our products are the means 
in which they do so. Our customers are distributors, engineers 
and purchasing agents for electrical utilities, civil construction and 
communication suppliers.

A few of our customers & channel partners include:
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Our customers are in various demographics. Hard 
working line workers are the end users of our 
products, and primarily our marketing is focused 
to bring awareness of our brand to buyers of utility 
solutions. In the end, we want line workers to have 
excellent experiences using our products so that they 
can send requests up the chain.

We serve real people

Social Media Image Post
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Our Legacy

In 1925, our founder John MacLean 
Sr. offered an innovative solution to 
the railroad industry by inventing 
a lock nut. This led to innovative 
product development and business 
growth worldwide. 

We aspire to be innovative with his 
example as our inspiration.

John MacLean Sr.
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Connecting People 
for Good.

Our company’s purpose

Connecting people for good is our drive. We innovate, produce, and deliver 
products to support the infrastructure for the good of people. 

Trade Show Pull Up Banner
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Our positioning
We support the nation’s infrastructure 
by producing essential products to 
build, maintain, protect and quickly 
restore our country’s power grid after 
any type of storm. 

02
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Our brand archetype

We are the “guardians of the grid”. 
Servant leadership is among our 
core values. 
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Our core identity03
The following design guidelines are to 
ensure consistency in how we present 
our brand image to customers. Core 
design elements include our logo, color 
palette, typography, imagery, graphics, 
tone and voice. 
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Our logos typography is a custom font that is based off of 
the Arial typeface. 

Word-mark elements
The focal point is “MacLean”, with the market noted in 
smaller point type under the name. 

The logo symbol represents a connected power plug that 
energizes. The sharp angles of the “M” represent energy that 
connects to a more stabilized “P”. 

Symbol elements
The company’s red and gray colors are used  in the symbol 
to cohere with the brand and be more recognizable.

This combination mark logo consisting of a symbol and text was designed 
for multiple applications and be flexible for to use with possible future 
company acquisitions. The preferred logo to represent MPS is the red and 
gray horizontal combination mark logo.

The Primary Logo: MPS Combination Mark
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Downloadable Logo Files

The Logo’s
Minimum Size

File Format &
Applications

Use White 
Lettering Logo  

For Dark 
Backgrounds

B&W Logo 
On Light

Background

Note Primary
and Secondary
Fonts for Logo 
and Branding

Logo Space
& Placement 

Requirements

Full Color 
Primary Logo 
On Dark 
Background

Preferred 
Primary
Logo:
Full Color 

Specify the 
Colors
For the Logo

Details
Of Secondary
Mark If
Needed

FONT: 
Arial

CO
LO

RC:3   M:100   Y:70   K:12
PMS: 200 C
HEX: BA0C2F
R:186   G:12   B:47   

C:50   M:40   Y:34   K:17   
PMS: Cool Grey 9 C
HEX: 75787B
R:117   G:120   B:123   

The MP Symbol can be used when there is not enough space for 
the primary logo design.

This combonation mark logo was designed to be 
flexible for different applications. The preferred logo 
is the color logo, but when necessary, solid white or 
black logo options can be implemented.

The font is used with the logo and can be used 
for collateral items. 

The color scheme chosen for the brand for 
digital and print applications. Other colors 
must be approved by MPS marketing. 

Minimum Size: Avoid formatting the 
primary logo more than 2" wide. Use 
the MP symbol for smaller applications.

Spacing Requirements: Do not 
place in the yellow or red zones 
noted below:

2 inches

MacLean Power Systems
Brand Logo Usage Guidelines

CLEAR ZONE AROUND LOGO

CLEAR 
ZONE 
AROUND 
SYMBOL

EPS—for printed material such as flyers, letterhead, posters, banners, signs, etc. (this file can be scaled 
up with no loss in resolution/image quality).

JPG—for web, video, email, or social media use with a white background (up to 18x4 inches (24x9.7 
inches counting the free space around logo)—can be scaled smaller, but not larger, with no image 
quality loss.

PNG—for web, video, email, or social media use with a transparent background (up to 18x4 inches 
(24x9.7 inches counting the free space around logo)—can be scaled smaller, but not larger, with no 
image quality loss.

E P S
J PG
PNG

Our logo system

This combination mark logo was designed to be flexible for different 
applications. The preferred logo is the color logo, but when necessary, solid 
white or black logo options can be implemented.
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Small usage & limited space logo

The “MP” Symbol can be used when there is not enough space for the 
primary logo design. Please strive to keep space around the symbol so as to 
not allow other designs infringe upon they symbol’s identifying aesthetic. 

CLEAR 
ZONE 
AROUND 
SYMBOL
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Spacing Requirements: Do not 
place in the gray zones noted below:

Minimum Size: Avoid formatting the 
primary logo more than 2 inches 
wide. Use the MP symbol for smaller 
applications. 

2 inches

Clear space & minimum logo size

In order to keep our brand separate and unique, do not place other design 
elements too close to the logo. Use the “M” in the logo symbol as a guide to 
determine how much clear space to use around the logo. 

The logo should not be scaled to less than 2 inches wide to keep legibility. In 
cases where the logo may need to be smaller than 2 inches wide, the symbol 
can be used as is noted on the next page. CLEAR ZONE AROUND LOGO
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MacLean Civil Products Logo

The different markets served by MPS have their own unique logo. 
Some customers overlap market segments, so it is important to provide 
recognizability and differentiation by having unique marks to represent 
our brands.

The same principles and rules apply to the MCP logo usage as is noted 
for the MPS logo. 
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MacLean Network Solutions Logo

MacLean Network Solutions provides telecommunication components 
and electrical components to customers. Their updated logo aligns with 
the MPS branding while differentiating their specialty.

The same principles and rules apply to the MNS logo usage as is noted 
for the MPS logo. 
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Our color palette04
Our primary colors are red and gray. Why 
red? Red symbolizes our passion, love, 
intensity and the power that we support. 
Grey conveys our dependable trustworthy 
nature and symbolizes that we can be 
trusted with our well founded history. 

17



C:3   M:100   Y:70   K:12
PMS: 200 C
HEX: BA0C2F
R:186   G:12   B:47   

C:50   M:40   Y:34   K:17   
PMS: Cool Grey 9 C
HEX: 75787B
R:117   G:120   B:123   

Primary Color Palette

Red and gray are the primary color scheme for the brand for digital and print 
applications. Other colors must be approved by MPS marketing. 
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Our typography05
Our typography reflects our innovative 
aspirations while consistently representing 
our company’s simple approach to solving 
problems. 
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Avenir Next

Avenir Next Condensed

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z
0  1  2  3  4  5  6  7  8  9

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z
0  1  2  3  4  5  6  7  8  9

Primary Font: Print Designs

The primary font used by MPS for printed designs is Avenir Next. This 
font was chosen because it is clean, modern, legible, cohesive with the 
brand mark, and it has a large family of characters. Different weights within 
the font family may be used to adjust the hierarchy and more effectively 
communicate the message for each design.
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Arial
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z
0  1  2  3  4  5  6  7  8  9

Alternate Font: Digital Designs

Arial is the primary font to be used for digital designs because it is legible, 
simple, cohesive with the brand mark and rendered across different 
platforms. Arial is used for printed designs where Avenir Next is not 
available, and in digital applications such as email signatures.
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Calibri - for email
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z
0  1  2  3  4  5  6  7  8  9

Alternate Font: Email Messages

Calibri is the default font for Microsoft Office and is accepted for MacLean-
Fogg Employees. 
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Internal Brand Standards06
Daily communication allows each employee 
to share our branding with those inside 
and outside of our company. The following 
guidelines help our messaging to unify our 
brand image. 
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P :  855 .MPS.SHIP  

mac leanpower .com 

481  MUNN RD SUITE  300  

FORT MILL ,  SC 29715  

 
 

 
[Your Name] 

[Your Location] 

[Phone] 

[Email] 

[Date] 

 
 
 
[Recipient Name] 

[Street Address, City, State ZIP Code] 

 
 
 
Dear [Recipient], 

 
 
This template contains placeholder text to serve as a guide for setting up your document. 

 
To edit the document, simply replace the fields needed with your information and remove any 

irrelevant fields. After editing the document, save it to your preferred location.  

 
The document is setup to use the company font (Arial), please refrain from altering this so that all 

messages sent on behalf of the company are unified in look and feel.  

 
 
 
With regards, 

 
[Your name] 

[Your Title] 

 

 

All rights reserved © 2020 MacLean Power Systems.

POWER SYSTEMS

GLOBAL FOOTPRINT

M A C L E A N  P O W E R  S Y S T E M S

5

U S A

AL
Pr o d u c t i o n

IL
Pr o d u c t i o n

SC
Cor p .  HQ  

P r o d u c t i o n

TN
Pr o d u c t i o n

D is t r i bu t i on

C H I N A

YANGZHOU

Sa le s  /  D i s t r i b u t i o n

I N D I A

HYDERABAD

APAC HQB R A Z I L

SAO PAULO

Pr o d u c t i o n

C A N A D A

QUEBEC
Pr o d u c t i o n

T H A I L A N D

BANGKOK
Pr o d u c t i o n

N E W  Z E A L A N D

AUCKLAND

Sa le s  /  D i s t r i b u t i o n

MACLEAN POWER SYSTEMS

COMPANY OVERVIEW

2020

Your Name

Your Title

office 888 888-8888

cell 888 888-8888

email@macleanpower.com

Physical Address

City, State Zipcode

macleanpower.com

customer service 855 MPS-SHIP

Your NameYour Title

office 888 888-8888cell 888 888-8888
email@macleanpower.com

Physical AddressCity, State Zipcode
macleanpower.comcustomer service 855 MPS-SHIP
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Business Cards
During the week of March , MacLean University was held in 
Trenton, Tennessee. The curriculum consisted of a full day of 
lectures and question and answer sessions and another day 
of plant tours and product demonstrations. Attendees left 
better educated about MPS parts and possible solutions for 
the challenges they face.

Your Name
Your Title

office 888 888-8888
cell 888 888-8888

email@macleanpower.com

Physical Address
City, State Zipcode

macleanpower.com
customer service 855 MPS-SHIP

0.25 inches 0.25 inches

FONT: Arial Regular 11pt
COLOR: 75787B 

FONT: Arial Regular 7pt
COLOR: 75787B 

0.25 inches

0.25 inches
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Email Signature
Our email signature identifys each sender and connects our 
personal name to MPS. Using a consistant email signature is 
an important way to reinforce our unified brand perception 
to each recepient. 

Please contact your supervisor or HR for guidelines on 
setting up your email signature. 

Your Name | Your Title
Your Main Location
Physical Address, City, State Zipcode (Map)
Office +1 888 888-8888 | Cell +1 888 888-8888
www.macleanpower.com

Linkedin Icon

Website Address

Physical Office Address

Location
Name

MPS Preferred Logo

Businsess Phone Numbers

Twitter Logo YouTube Logo

FONT: Arial Regular 11pt
COLOR: 75787B 

FONT: Arial Bold 11pt
COLOR: BA0C2F 
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PowerPoint Template
Updated MPS PowerPoint templates reflect MPS branding in 
business presentations. Presentation templates can be used 
by opening PowerPoint and selecting: File > New > Office 
Templates > MPS > Select the Template

All rights reserved © 2020 MacLean Power Systems.

MEMPHIS
120K SQ.  FEET |  41  EMPLOYEES

M A C L E A N  P O W E R  S Y S T E M S17

FACTORY FOCUS

Distr ibution Center 

FACILITY FACTS

Shipped over 350 mi l l ion 
Pounds of material  in 

2018

CONTINUOUS
IMPROVEMENT

Moving from Zone shipping to
Promise Date shipping to 

Improve the customer 
Experience and reduce 

Damage to goods

MACLEAN POWER SYSTEMS

COMPANY OVERVIEW

2020

All rights reserved © 2020 MacLean Power Systems.

PRODUCT OFFERINGS

M A C L E A N  P O W E R  S Y S T E M S9

NETWORK 
SOLUTIONS

INSULATOR 
SOLUTIONS

HARDWARE 
SOLUTIONS

All rights reserved © 2020 MacLean Power Systems.

CORE TECHNOLOGIES

M A C L E A N  P O W E R  S Y S T E M S10

SILICONE
MOLDINGMETAL WORKING FIBERGLASS

PULTRUSION

All rights reserved © 2020 MacLean Power Systems.

INDUSTRIES SERVED

M A C L E A N  P O W E R  S Y S T E M S11

CIVIL CONSTRUCTION POWER UTILITY COMMUNICATIONS INFRASTRUCTURE

PLANT OVERVIEW

APPENDIX

All rights reserved © 2020 MacLean Power Systems.

TRENTON
300K SQ.  FEET |  453  EMPLOYEES

M A C L E A N  P O W E R  S Y S T E M S13

FACTORY FOCUS 

Metalworking

CERTIFICATIONS

ISO 9001
IATF 16949
ISO 14001

NEW ADDITIONS

Added robotic 
welding to expedite 

production t ime

FACILITY FACTS

Consol idated three 
factories into one 

large faci l i ty 

All rights reserved © 2020 MacLean Power Systems.

YORK
200K SQ.  FEET |  273  EMPLOYEES

M A C L E A N  P O W E R  S Y S T E M S14

CERTIFICATIONS

ISO 9001
IATF 16949
ISO 14001

FACTORY FOCUS

Rubber Molding

PRODUCT SPOTLIGHT

Polymer Insulators, 
cutouts

and arresters

WASTE REDUCTION

New low flash molds 
reduce waste

All rights reserved © 2020 MacLean Power Systems.

NEWBERRY
60K SQ.  FEET |  135  EMPLOYEES

M A C L E A N  P O W E R  S Y S T E M S15

FACTORY FOCUS

Fiberglass 
Pultrusion 

CERTIFICATIONS

ISO 9001
IATF 16949
ISO 14001

PRODUCT 
SPOTLIGHT

Crossarms

FACILITY FACTS

Doubled our crossarm 
production cel ls to 

increase output volume

All rights reserved © 2020 MacLean Power Systems.

FORT MILL
16K SQ.  FEET |  81  EMPLOYEES

M A C L E A N  P O W E R  S Y S T E M S16

CUSTOMER 
EXPERIENCE

Customer Service, 
Pricing, Data Analytics, 

Marketing
Demand Planning

MPS 
ADMINISTRATIVE 

OFFICE

Establ ished in 2012

CONTINUOUS 
IMPROVEMENT

Lean Training, System 
Upgrades, Col laborative 

Environment

All rights reserved © 2020 MacLean Power Systems.

ALABASTER & PELHAM
209K SQ.  FEET |  2  LOCATIONS|  310  EMPLOYEES

M A C L E A N  P O W E R  S Y S T E M S18

FACTORY FOCUS

Aluminum Casting, 
Fiberglass and Metal  

Component Assembly, 
Metal  Fabrication 

PRODUCT SPOTLIGHT 

Transmission and 
Distr ibution Hardware 
• Aluminum, Iron and

Fiberglass Components

SERVING THE UTILITY 
INDUSTRY TODAY
WITH PRODUCTS 

DEVELOPED FOR THE 
GRID OF TOMORROW

All rights reserved © 2020 MacLean Power Systems.

BRAZIL
64.5K SQ. FEET |  200 EMPLOYEES

M A C L E A N  P O W E R  S Y S T E M S19

CERTIFICATIONS

ISO 9001
IATF 16949
ISO 14001

FOCUS

Connector Product 
Local ization

PRODUCT SPOTLIGHT

New Transmission Items 
Including: Adjustable 
Grips, Bird Diverters, 

Vibration Dampers, and 
Transmission Hardware 

With Better Penetration of 
our Formed Wire Spl ices

SAFETY 
IMPROVEMENTS

Related to non-
standards incidents

All rights reserved © 2020 MacLean Power Systems.

CHÂTEAUGUAY, QUÉBEC
30K SQ.  FEET |  45  EMPLOYEES

M A C L E A N  P O W E R  S Y S T E M S20

FACTORY FOCUS 

Manufacturing and 
Distr ibution for the 
Canadian Markets

PRODUCT SPOTLIGHT

• Grounding and Tools 
for North America

• Fiberglass brackets 
products

• Distr ibution of al l  MPS 
product l ines

All rights reserved © 2020 MacLean Power Systems.

THAILAND
45K SQ.  FEET |  85  EMPLOYEES

M A C L E A N  P O W E R  S Y S T E M S21

PRODUCT SPOTLIGHT 

Transmission hardware, 
motion control  products 

(spacer-dampers, 
vibration dampers), 

compression connectors, 
pre-formed wire

FACTORY FOCUS

Wire forming, plate 
cutt ing, dri l l ing, turning, 

welding, bending, 
assembly

THANK YOU

FOR MORE INFORMATION VISIT 
MACLEANPOWER.COM

All rights reserved © 2020 MacLean Power Systems.

$0

$200

$400

$600

$800

$1,000

1980 1985 1990 1995 2000 2005 2010 2015

SA
LE

S 
($

M
IL

LI
O

N
S)

MACLEAN-FOGG COMPANY
BALANCED,  GROWING ENTERPRISE

M A C L E A N  P O W E R  S Y S T E M S3

1976
Barry MacLean 
becomes President 
of MacLean-Fogg 1986

First business on 
the Power side 
was acquired

1995
MacLean-Fogg 

names a new division, 
MacLean Power Systems

2008
Duncan MacLean elected as President of MVS; 
MVS acquires Saegertown Manufacturing Corp.

2011
MVS becomes MacLean-Fogg Component Solutions

2012
MFCS merges Polymer Technologies with 

EPC to create Engineered Plastics Co.

2014
MFCS acquires Curtis Screw Co.

2015
Duncan MacLean becomes President of MacLean-Fogg

2017
Duncan MacLean becomes CEO of MacLean-Fogg

All rights reserved © 2020 MacLean Power Systems.

MACLEAN-FOGG COMPANY
OVERVIEW

MacLean-Fogg Company is a group of global enterpr ises which partner wi th key customers to engineer,
manufacture, and dist r ibute products for the automot ive and power ut i l i ty marketplaces wor ldwide.

M A C L E A N  P O W E R  S Y S T E M S2

1925
Our Beginning

Founded in 1925, 
MacLean-Fogg offered 
one lock nut to North 
America’s railroads.

3,200
Our Employees

MacLean-Fogg’s 
worldwide workforce 

consists of more than 
3,200 dedicated 

employees.

2 
Our Divisions

MacLean-Fogg is 
comprised of two 

primary businesses: 
MacLean-Fogg 

Component Solutions 
& MacLean Power 

Systems 

26 
Our Facilities

MacLean-Fogg has 
26 manufacturing 

facil it ies throughout 
North America, 

Europe and Asia.

All rights reserved © 2020 MacLean Power Systems.

MACLEAN-FOGG COMPANY
CORE VALUES

M A C L E A N  P O W E R  S Y S T E M S4

INTEGRITY IS THE 
VALUE UPON WHICH 
EVERYTHING ELSE 

RESTS

IT’S ABOUT 
PEOPLE

OUR CUSTOMERS
ARE THE FOCUS OF 
EVERYTHING WE DO

WE VALUE 
STEWARDSHIP

All rights reserved © 2020 MacLean Power Systems.

POWER SYSTEMS
GLOBAL FOOTPRINT

M A C L E A N  P O W E R  S Y S T E M S5

U S A

AL
Pr o d u c t i o n

IL
Pr o d u c t i o n

SC
Co r p .  HQ  
P r o d u c t i o n

TN
Pr o d u c t i o n
D is t r i b u t i o n

C H I N A
YANGZHOU
Sa le s  /  D i s t r i b u t i o n

I N D I A

HYDERABAD
APAC HQ

B R A Z I L
SAO PAULO
Pr o d u c t i o n

C A N A D A
QUEBEC
Pr o d u c t i o n

T H A I L A N D
BANGKOK
Pr o d u c t i o n

N E W  Z E A L A N D
AUCKLAND
Sa le s  /  D i s t r i b u t i o n

All rights reserved © 2020 MacLean Power Systems.

CERTIFICATIONS, ORGANIZATIONS & AWARDS

M A C L E A N  P O W E R  S Y S T E M S6

ISO 9001:2015 
Certified

Buy America 
Certified Products 

Customer Service 
Extra Effort of the 

Year Award

Most Supportive 
Supplier Award 

(two years in a row)

Hurricane Irma 
Outstanding 

Support

Hurricane Sandy 
Support Award

Strategic Supplier 
of the Year 

All rights reserved © 2020 MacLean Power Systems.

OPERATIONAL EXCELLENCE
O U R  B U S I N E S S  S Y S TE M .  O U R  C O N TI N U O U S  I M P R O V E M E N T J O U R N E Y.  O U R  WAY O F L I FE

M A C L E A N  P O W E R  S Y S T E M S8

Operational
Transformation

Empower. Build. 
Sustain.

Value: One Piece 
Flow At The Lowest 

Possible Cost

Environmental, 
Health & Safety

Mission Zero
The Quality in You

Value: Zero Injuries, 
Zero Illnesses, Zero 

Environmental 
Incidents 

Advanced Quality 
Planning

Prevention Over 
Detection.

Value: Right Part, 
Right Quality, Right 

Quantity, Right Time, 
Right Place

Innovation

How Might We…

Value: All-New 
Customer Focused 

Solutions

All rights reserved © 2020 MacLean Power Systems.

A FEW OF OUR CUSTOMERS & CHANNEL PARTNERS

M A C L E A N  P O W E R  S Y S T E M S7

NORTH AMERICA
DISTRIBUTORS

NORTH AMERICA
END USERS INTERNATIONAL

27



Letter Template
MPS Microsoft Word Letter templates reflects the brand 
attributes for written communications. These template is 
located in the Microsoft Word by choosing: File > New > 
Select the MPS folder > Select the template

 

 P :  855 .MPS.SHIP  mac leanpower .com 481  MUNN RD SUITE  300  
FORT MILL ,  SC 29715  

 
 

 
[Your Name] 
[Your Location] 
[Phone] 
[Email] 
[Date] 
 
 
 
[Recipient Name] 
[Street Address, City, State ZIP Code] 
 
 
 
Dear [Recipient], 
 
 
This template contains placeholder text to serve as a guide for setting up your document. 
 
To edit the document, simply replace the fields needed with your information and remove any 
irrelevant fields. After editing the document, save it to your preferred location.  
 
The document is setup to use the company font (Arial), please refrain from altering this so that all 
messages sent on behalf of the company are unified in look and feel.  
 
 
 
With regards, 
 
[Your name] 
[Your Title] 
  

 

 

 

 

 
 INTERNAL MEMORANDUM 

 

1 
  

CONFIDENTIAL 

 

To: Click here to enter text. 

CC: Click here to enter text. 

From: Click here to enter text. 

Date: Click here to enter a date. 

Re: Click here to enter text. 

 

Click here to enter text. 

 

 

  

 
 

2 
 

CONFIDENTIAL 

 
  
  
  
  

 

Organizational Announcement for MPS-Alabaster 
 

 

 

 

 

 

MacLean-Fogg is pleased to announce <name> accepted the 
position of <job title>, beginning <start date>, reporting directly to 
me. 

In this role, <brief job description>. 

<name> <concise education and work history>  

<name> <a few personal facts> 

Please join me in welcoming <name> in <his/her> new role. 

 
Electronic Signature in Mistral 

<supervisor name> 

<supervisor title> 

 

 

Professional-Looking 
Picture/Badge Photo 

28



Our imagery07
Realistic images that portray our people, 
products and culture are the focus of many 
of our marketing campaigns. 

Three dimensional CAD renderings are also 
used to show product details while reflecting 
our innovation and technical expertise.

29
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Photography
The goal of MPS product 
photography is to share 
product details with the 
consumer. Therefore, products 
are photographed on a white 
neutral background at angles 
that how the product oriented 
as it would be installed. 

Photos of people are in real 
settings that reflect the caring, 
hardworking, family attitude of 
the company.

Trade Show Pull Up Banner

MacLeanPower.com

31
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Interactive PDF / Print 
Catalog Cover

Illustration
Illustrations portray technical 
components in detail, and 
can be used as background 
textures to represent our 
innovation. It is often advisable, 
but not required, to design 
shapes and lines with angles 
found in the logo’s geometry. 
Diagonal lines symbolize our 
aspiration to move forward, 
innovate and continue 
connecting people for good.

33



Pull Up Banner8 x  40 foot Back-lit Vector Wall

8 x 10 inch Print Advertisement

Social Media Image

34



3D Renderings
High quality 3D CAD renderings 
are used in place of photography 
when advantageous. Renders 
are preferred for sharing details 
of oversized products that 
are difficult to photograph or 
when time and cost prohibit 
photographing finished parts. 

Trade Show Pull Up BannersProduct Technical 
Promo Bulletin (Front)

Product Technical 
Promo Bulletin (Back)

Visit MacLeanPower.com or scan 
code for more information.

FIBERGLASS
DISTRIBUTION
PHASE SPACER
MPS CATALOG #: F0 C0 C0 *** VX SS 000

THE ULTIMATE SOLUTION FOR ALL 
PHASE SPACING APPLICATIONS
MPS’s latest fiberglass distribution phase spacer design 
is an efficient all-in-one solution which doesn't require 
additional components or field assembly.

» Corrosion resistant E-Glass solid rod fiberglass core 
» Over molded with the same proven silicone rubber  
    formulation found in MPS transmission insulators 

» Crimped end fittings suitable for both aluminum and         
    copper applications 

» Fully customizable lengths 

» Optional weather sheds increase strike and creep   
   distance plus add contamination resistance

One piece design «
Crimped end fittings «

Light weight and durable design «
Available in customizable lengths «

Reduces required SKU counts and inventory space «
Compatible with both Aluminum and Copper conductor applications «

Quick and easy installation:

 Hot stick capable to clamp onto conductor «
 Reduced labor costs «
 Improved installation ergonomics and safety «

EFFICIENT
FLEXIBLE

SAFE

© 2020 MacLean Power Systems
MPS Fiberglass Distribution Phase Spacer- 02/21/2020

Technical information subject to change.

» END FITTINGS / MATERIAL

End Fitting:   Aluminum- Tin Plated 
Housing:   MPS Silicone (HTV)- Modular
Clamping Range:  0.125" - 0.398"
Number of Sheds: Optional-User Specified
Rod:    CR E-Glass- 16mm

» DIMENSIONAL VALUES

Section Length (SL):  User Specified
Rubber Length (RL):   User Specified
Shed Spacing (S):  User Specified 
Shed Projection (P):  2.2 in 56 mm
Center Spacing (M):   User Specified
Dry Arc Distance:   User Specified
Leakage Distance:   User Specified

» ELECTRICAL VALUES

60 HzDry and Wet Flashover plus CIFO +/- values are 
dependent upon section length. Consult MPS for design 
requirements based on application needs.

» MECHANICAL VALUES

Specified Mechanical Load (SML):  1,000lbs 4.4 kN
Routine Test Load (RTL):   500lbs 2.2kN

Why do I need a phase spacer?
On long spans of distribution lines or depending on the 
environment (ice/wind loading), line galloping and sway may 
occur. Over time galloping may lead to increased electrical line 
stresses, physical wear on the conductor, and other unwanted 
vibrations. In certain circumstances conductors may also bump 
each other resulting in momentary short circuits which may 
cause sparks and other safety concerns, such as fires. Adding a 
phase spacer helps physically separate and stabilize the lines 
mitigating these potential issues.

Why is this the best solution for my application?
Other spacer solutions can be less user friendly and less efficient 
to work with. They may come as separate parts requiring 
field assembly of the individual components and may require 
wire ties to secure the conductors to the device. This not only 
takes more labor time and effort to install in the field, but also 
requires more parts, inventory, and overall costs. MPS's solution 
eliminates these hassles with a one piece design and hot stick 
compatible clamp type end fittings so it's ready to install out of 
the box.

» Catalog Number System
F0 C0 C0 *** VX SS 000

***= 3 digit rubber length in inches

000= 3 digit number of sheds (optional, 000 for none)

* Consult MPS for additional options and application assistance.

855-MPS-SHIP
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Homepage Hero Image 
Animated GIF

Social Media Post

Homepage Hero 
Animated GIF Images

Half Page Print Advertisements
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Iconography
Icons communicate ideas in 
simple forms while creating 
interesting elements in layouts.

These symbols may be limited 
to one to three colors to 
keep the design simple yet 
communicate the concept 
quickly and effectively and are 
not required to be a specific 
color as long as they are within 
the color specifications set in 
this guide.

Custom Icons on the 
Resource Library Web Page

Buy America Catalog 
Certification Badge

2019

Badge for 100% Made 
in USA Products
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INDUSTRIES
SERVED
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Video & Motion Graphics
Our video content published on YouTube and our website  
includes instructional guides, promotional content, product 
features discussions and more. The videos include high 
quality interviews, product demonstrations and less 
processed personalized content that reflects our company’s 
authenticity/realness while balancing professionalism in 
bookended open and end screens calls to action.

Background music is consistent in that it is upbeat, modern, 
but not overpowering. It is chosen to complement the mood 
and pace of the video while maintaining each viewer’s 
interest in the topic.

39

https://www.youtube.com/c/macleanpowersystems
https://www.youtube.com/c/macleanpowersystems
https://www.macleanpower.com/videos/
https://www.macleanpower.com/videos/
https://www.youtube.com/watch?v=wISFROQNSdc&t=13s
https://www.youtube.com/watch?v=gVc3J5CcvF8
https://www.youtube.com/watch?v=AaJ0X6393Zg&t=3s
https://www.youtube.com/watch?v=AaJ0X6393Zg&t=3s


MPS Branding Video Storyboard

40

https://youtu.be/yKC5DMiZYiY
https://www.youtube.com/watch?v=dXoQlmwt7cE
https://www.youtube.com/watch?v=QSc6oAzceS4&t=20s
https://www.youtube.com/watch?v=_rKDPYoYiBI&t=46s
https://www.youtube.com/watch?v=lOlNxcfv_2I&t=136s


Our voice08
The world experiences our brand through the 
voice and tone of the language that we use.
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Corporate Communication 
Web News Story
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Tone of voice
Compassionate 

Authentic
Reliable

Trustworthy
Innovative

Family

The goal of product 
photography is to share 
product details with the 
consumer. Therefore, products 
are photographed on a white 
neutral background at angles 
that how the product oriented 
as it would be installed. 

Photos of people are in real 
settings that reflect the caring 
family attitude of the company.
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Say a lot with a little
Wise words
We sound:
 Thoughtful
 Thankful
 Direct 

Human-centric
We sound:
 Relatable
 Approachable
 Supportive

Simple
We sound:
 Concise
 Thankful
 Engaging

Do not sound: 
 Vague
 Abrupt
 Condescending 

Do not sound: 
 Stiff
 Cliche
 Unprofessional

Do not sound: 
 Basic
 Boring
 Juvenile 

Tone of voice

Social Media Image
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Our brand personality traits

We want customers to perceive our company in a positive light based on our 
brand personality traits. That is why we are consistent with our messaging 
and the visuals that we use to represent our brand. 

There are two key perspectives of our personality:
	  Who we currently are
	  Who we aspire to be

We treat our aspirations as reality to develop that mindset.
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We’re successful because we 
are responsive to meet our 
customer’s needs.

Our customer strategy
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Appendix: Sample Media
This section shows more examples 
of designs created to give an idea of 
our brand’s direction.

09

47



48



Website Redesign
The MPS Website was updated in 2019 to reflect the 
company’s personality. The theme of the website consists 
of a dark theme to contrast the competition, while a 
simple interface provides users with a for a unobstructed 
experience.

Website PreviewWebsite Development
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https://youtu.be/59Jp8o-xs-E
https://www.youtube.com/watch?v=Fgm3xB4xctQ&feature=emb_logo
https://www.macleanpower.com/
https://www.macleanpower.com/


Product Page
(Level Three)

MacLeanPower.com Home

Product Category Page 
(Level Two)

Products Category Page 
(Level One)
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IEEE Trade Show Graphics
The IEEE booth design was created to reflect the theme 
of the new website. This cohesiveness will bring more 
recognition to our brand. The design differentiates us from 
competitors while tying into our website and collateral 
design themes. 

STUDIO DISPLAYS, INC.
10600 Southern Loop Blvd.

Pineville, NC 28134
704-588-6590

704-588-6391 fax
studiodisplays.com

CLIENT

PROJECT

JOB #

EVENT

DATE

CONCEPT

VERSION

All concepts, designs and plans 
represented by this document are the 
property of Studio Displays, Inc. and 
are for use on the project specified in

this document.  None of such concepts, 
designs or plans shall be used by any
person, firm or corporation for any 
purpose without the prior written 
permission of Studio Displays, Inc.

Copyright 2019  

FILE NAME

ACC. EXECUTIVE

BOOTH #

SHEET #

ACC. MANAGER

PROJECT ENGINEER

DESIGNER

MacLean Power

30' x 30' beMatrix Rental

350

02/07/20

5

NOTES

B

IEEE 2020
April 20-23, 2020
McCormick Place
Chicago, IL

2813

350_MacLean_IEEE-2020-
30x30_B5.vwx

Elyse Mullis

John Beckman

Nicole Figueroa

Ben Risma

Perspective View

2.0

Reception Counter 
w/Locking Storage and 
SEG Graphic

Product Kiosks w/Display 
Counter, 40" TV Monitors, 
Soffit Lighting, Literature 
Holders and SEG Graphics

"Cadence" Flexfloor

LEDSkin Video Screen (6x3)

Tower w/Closet Storage, 
6x3 LEDSkin Video Screen, 
Soffit Lighting, and SEG 
Graphics

Product Kiosk w/Base
Platform for Pole Display,
Soffit Lighting, Literature

Holders and SEG Graphics
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Social Media
LinkedIn is widely accepted as a primary Business-to-
Business (B2B) focused social media platform. The MPS 
marketing team has explored social media post timing and 
format and found that simple, realistic, direct posts are most 
effective in meeting our KPIs including likes, engagement, 
click-through rates, and acquisition. 

When designs are processed and polished, they often have 
a commercialized feel that gain less traction. Moreover, 
social media campaigns that use real images with simple 
messages gain better results based on analytic data. 

SOURCE: https://media.sproutsocial.com/uploads/2016/03/top-b2b-social-media-platforms.png
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MPS LinkedIn News Feed
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Printed Literature
Our printed literature is designed to be premium content 
that drives visitors to our website and to contact us. Printed 
items are designed to be unique keepsakes. For events, they 
are designed to be functional, portable and memorable. 

Company Promo Video 
for Social Media Post
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https://youtu.be/zk95npxysnA


11x17 inch Quad-panel 
Step Fold Accordion Flyer
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Multipurpose Quad-fold Poster
To provide more impact, 11x17 inch quad-fold brochures 
have been the print medium of choice for trade shows and 
events. Since our literature is often distributed digitally for 
individual printing, designs on 11x17 inch paper works since 
it is a common size. This size is also large enough to allow 
patrons to print their own “mini-posters” as is the goal for 
several of our campaigns.  More will be produced for each 
campaign. Collect the whole set!

Transmission Products Poster
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NPI Quad-fold Flyer – Poster 

Distribution Products Poster
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Network Solutions Sample Media
The MacLean Network Solutions updated website will be 
launching in 2020. The site’s design will be more cohesive 
with the MPS site. Likewise designs for the MNS branch of 
the company are designed to reflect those changes.

Back-lit Trade  Show Vector Wall

NETWORK SOLUTIONS

ANTENNA BRACKETS

2020

PowerPoint Slide Template

THANK YOU!

FOR MORE INFORMATION VISIT

MACLEANNETWORKSOLUTIONS.COM

2020
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Product Training Email

8.5x11 inch Product Bulletin

MacLean Senior Industries, LLC
610 Pond Drive, Wood Dale, IL 60191

Phone: 800-350-1650  •  Fax: 630-350-1654 
Email: Sales@MacLeanSenior.com  •  www.MacLeanSeniorIndustries.com 

© MacLean Senior Industries, LLC     All rights reserved.

ISO
9001

C E R T I F I E D

is now a known as

R200401

MacLean Network Solutions
610 Pond Drive, Wood Dale, IL 60191

Phone: 800-350-1650  •  Fax: 630-350-1654 
Email: Sales@MacLeanSenior.com  •  www.MacLeanSenior.com 

© MacLean Network Solutions     All rights reserved.

ISO
9001

C E R T I F I E D

is now known as

 Visit MacLeanSenior.com
or scan code for more information

Product Bulletin

ADJUSTABLE
POLE TOP 
BRACKET
MSI CATALOG #: SI-UAB-36

Features
Used atop wood and non-wood poles with 
diameters ranging from 8" to 12". 
For use with antennas with maximum dimensions of 
15” diameters and up to 48" heights.

• Rotational capability — 360 degrees
• Pivot capability of +/- 17.5 degrees

Wind load test data available. 
NOTE: For antenna applications outside these 
parameters, please contact us.

Installation Hardware
All installation hardware available yet sold 
separately. Designed for:

• 5/8" style machine bolts 
• Or up to 1 ¼" banding

Construction
• Material — powder coated 12 gauge steel 
• Weight — 17 lbs. 
• Leg length 36"

APPLICATION
This bracket is designed for use with multiple 
pole types and diameters. Its centerline design is 
made to meet aesthetic needs and requirements. 
The 36” inch legs allow for easier installation 
when a pole top might be compromised.

R200429

MacLean Network Solutions
610 Pond Drive, Wood Dale, IL 60191

Phone: 800-350-1650  •  Fax: 630-350-1654 
Email: Sales@MacLeanSenior.com  •  www.MacLeanSenior.com 

© MacLean Network Solutions     All rights reserved.

ISO
9001

C E R T I F I E D

is now known as

 Visit MacLeanSenior.com
or scan code for more information

Product Bulletin

POLE TOP EXTENTION &
ANTENNA
BRACKET
MSI CATALOG #: SI-UAB-PTE
MSI CATALOG #: HL-44B 58-XXXX 

Features
BRACKET: For use with antennas with maximum 
dimensions of 15" diameters and up to 48" heights. 

• Rotational capability – 360 degrees
• Pivot Capability of +/- 17.5 degrees

Wind load test data available. 
NOTE: For antenna applications outside these 
parameters, please contact us
WITH TOP EXTENSION: Proven performance since 
1973, over 50,000 units in the field. Exceeds 

Installation Hardware
BRACKET (included):

• (2) 5/8" x 10" machine bolts with nuts
• (4) 5/8" x 2" washers

Construction
BRACKET:

• Material - Powder Coated 12 Gauge Steel
• Weight – 15 lbs
• Leg length 18"

POLE TOP EXTENSION:
• Filament wound epoxy tube, UV resistant 

and brown in color, excellent weatherability
• Galvanized steel base which 

accommodates pole diameters 6" to 12"
• Available in lengths from 36" to 120"

APPLICATION
The pole top extension is an approved for use 
product within the power company’s top-of-pole 
easement. This extension allows for at least 4' of space 
atop the pole which allows for more height when 
needed. The antenna bracket is designed specifically 
to mount on top of the fiberglass pole top extension. 

R200429

MacLean Network Solutions
610 Pond Drive, Wood Dale, IL 60191

Phone: 800-350-1650  •  Fax: 630-350-1654 
Email: Sales@MacLeanSenior.com  •  www.MacLeanSenior.com 

© MacLean Network Solutions     All rights reserved.

ISO
9001

C E R T I F I E D

is now known as

 Visit MacLeanSenior.com
or scan code for more information

Product Bulletin

OFF-SET 
BRACKET
MSI CATALOG #: SI-UAB-11.25-PV 

Features
For use with antennas with maximum dimensions of 
15” diameters and up to 48” heights.

• Rotational capability – 360 degrees
• Pivot Capability of +/- 17.5 degrees

Wind load test data available. 
NOTE: For antenna applications outside these 
parameters, please contact us.

Installation Hardware
All installation hardware available yet sold 
separately. Designed for:

• (2) 5/8" x 10" machine bolts with nuts
• (4) 5/8" x 2" washers

Construction
• Material – Powder Coated 12 Gauge Steel
• Weight – 15 lbs
• Antenna Off-Set of 11.25”

APPLICATION
The Off-Set Antenna bracket is designed to allow 
for antenna installation when requirements prevent 
access to the top of the pole or the pole top is too 
compromised for a centerline style bracket. The 
Off-Setdesign allows for the Antenna to be 10 to 
12” from pole.

R200429

MacLean Network Solutions
610 Pond Drive, Wood Dale, IL 60191

Phone: 800-350-1650  •  Fax: 630-350-1654 
Email: Sales@MacLeanSenior.com  •  www.MacLeanSenior.com 

© MacLean Network Solutions     All rights reserved.

ISO
9001

C E R T I F I E D

is now known as

Product Bulletin

SMALL CELL ANTENNA
MOUNTING 
BRACKETS
UAB SERIES
MSI CATALOG #: SI-UAB-36, SI-UAB-PTE, SI-UAB-11.25-PV 

Application
Mounting brackets are used for installation of a wide 
range of omni directional antennas, including: 
 • Commscope
 • Kathrein
 • Amphenol
 • JMA

Installation Options
Mounting bracket configurations range from:

• Adjustable Pole Top Bracket 
• Pole Top Extension Bracket   
• Off-Set Bracket   

Construction
• Made from high quality 12 gauge steel, 

welded construction for high strength
• Powder coated for excellent corrosion 

protection  

Our Universal Antenna Brackets (UAB) are compatible 
with a wide range of antennas for use with offset and 
centerline applications. Our brackets are adjustable 
for varying pole diameters and have pivoting 
capabilities needed for azimuth requirements.

 Visit MacLeanSenior.com
or scan code for more information

UNIVERSAL 
ADJUSTABLE

DURABLE

R200429

8.5x11 inch Product Training Bulletin
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MacLean Civil Trade Show Graphics
The MacLean Civil Products updated website will be 
launching in 2020. The site’s design will be more cohesive 
with the MPS site. Likewise designs for the MCP branch of 
the company are designed to reflect those changes.

Back-lit Trade  Show Vector Wall
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MacLean University 2020
During the week of March , MacLean University was held in 
Trenton, Tennessee. The curriculum consisted of a full day of 
lectures and question and answer sessions and another day 
of plant tours and product demonstrations. Attendees left 
better educated about MPS parts and possible solutions for 
the challenges they face.

Website Hero Image Social Media Post Image Email  Blast
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© 2020 MacLean Power Systems
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